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HCPs, patients, and their caregivers behave 
according to who they are, not according to what 
health challenges they face or treat. Differences in 
behaviors are contextual to the disease and the 
patients’ lives, but the underlying motivations and 
barriers to action are the same within each 
personality group.

Over many years of painstaking research, we have 
developed personality-based models which are 
strongly predictive of healthcare decision-making 
processes and behaviors.

The results of this research are now offered as 
PersonaSmart, a revolutionary new tool for linking 
personality type with healthcare and wellness 
behavior. 

We have developed models for:

1. Physicians

2. Nurses and other healthcare professionals

3. Pharmacists

4. Consumers, patients, and caregivers

PersonaSmart for 
Pharmaceuticals and Devices



1. Very significant reduction in cost and timeline in market segmentation 
of HCPs and of patients

2. Your teams know what their segmentation is going to be before they 
invest in a project

3. Common understanding of the market across teams and departments

4. Applicable to positioning, message, adherence, and all research in 
support of sales and marketing

5. Can be licensed for use with multiple research agencies

How and Why Does it Work?

Benefits of PersonaSmart

Personality is a mix of values, worldviews, set responses, and 
characteristics, which are relatively enduring aspects of a person. This 
pattern is fixed by the time we reach adulthood and changes only slowly, 
if at all. To understand and influence behaviors and to interpret research 
responses, we must understand the personality of each respondent.

These factors are such significant drivers of behavior that they have 
general predictive capability. Of course, people can, and do, act against 
their nature, but only in isolated incidences and not for long periods of 
time. The affective system in the unconscious mind applies a positive and 
reinforcing feeling when someone acts in pursuit of their core values and 
needs and a negative feeling when they act against them. This process 
constantly brings them back to their core behaviors.

So, when we are studying complex and long-term issues, such as 
prescribing practices or patient decision-making, people always default to 
their base personality and other traits.

We have collated 40 years of international personality research by many 
institutions along with their complex typing tools that have evolved into 
simpler, shorter, yet very accurate tools. When embedded in your 
research, they take little space and provide a great deal of value.



We use PersonaSmart in almost every project that we do. The main 
applications to date have been:

• Supplementing an existing market segmentation

• In place of a conventional segmentation project

• Population CX models

• Setting product positioning

• Testing messaging and communications

• Understanding and impacting treatment compliance

• Helping account managers connect more closely with HCPs

• Establishing a pan-enterprise understanding of customers

You do not need to carry out a market segmentation for every disease 
state you address. Instead of a costly and lengthy segmentation 
project which might not yield a good segmentation, you simply need to 
license the appropriate PersonaSmart models and conduct 
straightforward research around your challenges and opportunities. 

A depiction of the Core Consumer Model from which more specialized models are derived.

What is it Used For?



First and obviously by working with us! 
We encourage new clients to carry out a 
proof-of-concept study with Segmedica 
so that we can familiarize and train you 
in the system. Then you can license the 
system for use with other research 
agencies, but we will be with you at 
every stage to make sure the results are 
understood and actionable.

Licensing plans are flexible and include 
single time payment, fixed term, 
ongoing annual licenses, or pay-per-
respondent.

How can PersonaSmart be 
Accessed?



Segmedica, the Healthcare & 
Wellness Center of Excellence 
and a division of Research 
America Inc., is a full-service 
market research company using 
advanced techniques for 
qualitative and quantitative 
studies. 

Contact us to discuss your 
research needs and to learn more 
about our unique personality-
based methodologies.

33 Bishop Hollow Road

Newtown Square, PA 19073

Phone: 716.754.8744

Fax: 716.877.8737

www.Segmedica.com 
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https://www.segmedica.com/

